
                    

Rev. 1 del 12.10.2017 

 

0 

  

E –learning course 

“Basic course in Corporate Social Responsibility” 

  

Glossary 
 



                    

Rev. 1 del 12.10.2017 

 

1 

 

 

“Basic course in Corporate Social 

Responsibility” in e-learning mode 

 

 

 

Glossary 

  

 
 
 

 

 

 

 

 

 

This document was produced by the CSR and Environment Office of the Chamber of Commerce of Treviso - Belluno, to 

support the didactic material related to the e-learning course “Basic course in Corporate Social Responsibility”. The 

information contained herein may be printed and used, in whole or in part, subject to reference to the source. 

This output reflects only the author’s view; and the European Commission is not responsible for any use that may be 

made of the information it contains. 

 

For any further information, please contact the CSR and Environment Office: tel. +39 0422 595288, e-mail 

sportellocsr@tb.camcom.it   

  

mailto:sportellocsr@tb.camcom.it


                    

Rev. 1 del 12.10.2017 

 

2 

Glossary 

2030 Agenda. ...................................................................................................................................................... 7 

Accountability. .................................................................................................................................................... 7 

Active citizenship. ............................................................................................................................................... 7 

Added value ........................................................................................................................................................ 7 

Administrative decentralization. ........................................................................................................................ 7 

AGCM. ................................................................................................................................................................. 7 

ANAC. .................................................................................................................................................................. 7 

Analytics. ............................................................................................................................................................ 7 

Annual Report ..................................................................................................................................................... 7 

Auditing. ............................................................................................................................................................. 7 

Benchmarking. .................................................................................................................................................... 7 

Benefit Companies ............................................................................................................................................. 7 

Best practice ....................................................................................................................................................... 7 

Big Data............................................................................................................................................................... 7 

BSI. ...................................................................................................................................................................... 8 

Business .............................................................................................................................................................. 8 

Capabilities ......................................................................................................................................................... 8 

Cause related marketing (CRM). ........................................................................................................................ 8 

CE. ....................................................................................................................................................................... 8 

Client. .................................................................................................................................................................. 8 

Code of Ethics. .................................................................................................................................................... 8 

Collaborator. ....................................................................................................................................................... 8 

Company welfare................................................................................................................................................ 8 

Contractual welfare. ........................................................................................................................................... 8 

Core Business. ..................................................................................................................................................... 8 

Corporate citizenship.......................................................................................................................................... 8 

Corporate culture. .............................................................................................................................................. 8 

Corporate giving. ................................................................................................................................................ 9 

CSR. ..................................................................................................................................................................... 9 

Cultural sponsorship ........................................................................................................................................... 9 

Customer Satisfaction......................................................................................................................................... 9 

Direct contributions ............................................................................................................................................ 9 

DIS. ...................................................................................................................................................................... 9 



                    

Rev. 1 del 12.10.2017 

 

3 

Disability. ............................................................................................................................................................ 9 

Disclosure. .......................................................................................................................................................... 9 

Eco-label. ............................................................................................................................................................ 9 

EDP®.................................................................................................................................................................... 9 

EFQM. ............................................................................................................................................................... 10 

EMAS................................................................................................................................................................. 10 

Emotional Branding. ......................................................................................................................................... 10 

Employee turnover. .......................................................................................................................................... 10 

Employee .......................................................................................................................................................... 10 

EMS. .................................................................................................................................................................. 10 

EN. .................................................................................................................................................................... 10 

Environmental Report. ..................................................................................................................................... 10 

EPD.................................................................................................................................................................... 10 

Ethical investment. ........................................................................................................................................... 10 

Ethical rating ..................................................................................................................................................... 10 

Ethics. ............................................................................................................................................................... 11 

Europe 2020. .................................................................................................................................................... 11 

European Quality Award .................................................................................................................................. 11 

Fair Trade. ......................................................................................................................................................... 11 

Financial partners ............................................................................................................................................. 11 

Financier ........................................................................................................................................................... 11 

Fringe Benefit ................................................................................................................................................... 11 

Global Compact ................................................................................................................................................ 11 

Governance. ..................................................................................................................................................... 11 

Government network ....................................................................................................................................... 11 

GPP. .................................................................................................................................................................. 11 

Green Bonus. .................................................................................................................................................... 11 

Green Paper ...................................................................................................................................................... 11 

GRI. ................................................................................................................................................................... 12 

HLS. ................................................................................................................................................................... 12 

Human Resources. ............................................................................................................................................ 12 

ILO ( ................................................................................................................................................................... 12 

Indicators. ......................................................................................................................................................... 12 

Indicators of environmental sustainability. ...................................................................................................... 12 

Infocamere. ...................................................................................................................................................... 12 



                    

Rev. 1 del 12.10.2017 

 

4 

Innovation. ........................................................................................................................................................ 12 

Intergenerational equity. .................................................................................................................................. 12 

Intragenerational equity ................................................................................................................................... 12 

ISO..................................................................................................................................................................... 12 

ISPRA. ................................................................................................................................................................ 12 

LCA. ................................................................................................................................................................... 13 

Leadership. ....................................................................................................................................................... 13 

Legality rating. .................................................................................................................................................. 13 

Local Agenda 21 (LA21). ................................................................................................................................... 13 

Management system (SL) ................................................................................................................................. 13 

MEC................................................................................................................................................................... 13 

Minority ............................................................................................................................................................ 13 

MISE. ................................................................................................................................................................. 13 

Mission ............................................................................................................................................................. 13 

Mission. ............................................................................................................................................................ 13 

NAP. .................................................................................................................................................................. 13 

Non profit. ........................................................................................................................................................ 13 

Non-renewable energy. .................................................................................................................................... 14 

OECD/OCSE. ...................................................................................................................................................... 14 

ONG NGO. ......................................................................................................................................................... 14 

Organizational and management model. ......................................................................................................... 14 

Organizational climate. ..................................................................................................................................... 14 

Osservatorio Socialis. ........................................................................................................................................ 14 

Outsourcing ...................................................................................................................................................... 14 

PA. ..................................................................................................................................................................... 14 

PGI .................................................................................................................................................................... 14 

Plan Do Check Act ............................................................................................................................................. 14 

Problem Solving. ............................................................................................................................................... 14 

Production chain............................................................................................................................................... 14 

Profit. ................................................................................................................................................................ 14 

RAEE. ................................................................................................................................................................. 15 

Renewable energy. ........................................................................................................................................... 15 

Responsibility. ................................................................................................................................................... 15 

Risk profile. ....................................................................................................................................................... 15 

RSI. .................................................................................................................................................................... 15 



                    

Rev. 1 del 12.10.2017 

 

5 

SAI. .................................................................................................................................................................... 15 

Shareholder. ..................................................................................................................................................... 15 

Smart cities. ...................................................................................................................................................... 15 

SME ................................................................................................................................................................... 15 

Social Accountability ......................................................................................................................................... 15 

Social Accounting .............................................................................................................................................. 15 

Social Audit. ...................................................................................................................................................... 15 

Social capital. .................................................................................................................................................... 16 

Social enterprises. ............................................................................................................................................ 16 

Social Fingerprint Program. .............................................................................................................................. 16 

Social Marketing. .............................................................................................................................................. 16 

Social sponsorship ............................................................................................................................................ 16 

Social Statement. .............................................................................................................................................. 16 

Solidarity. .......................................................................................................................................................... 16 

SRT. ................................................................................................................................................................... 16 

SSL. .................................................................................................................................................................... 16 

Stakeholder ....................................................................................................................................................... 16 

Stockholder. ...................................................................................................................................................... 16 

Storytelling. ...................................................................................................................................................... 16 

Subsidiarity. ...................................................................................................................................................... 17 

Suppliers. .......................................................................................................................................................... 17 

Sustainability .................................................................................................................................................... 17 

Sustainable consumption. ................................................................................................................................ 17 

Sustainable Development................................................................................................................................. 17 

Sustainable mobility ......................................................................................................................................... 17 

Third sector ....................................................................................................................................................... 17 

TQM. ................................................................................................................................................................. 17 

Traditional Speciality Guaranteed. ................................................................................................................... 18 

Training ............................................................................................................................................................. 18 

Transparency. ................................................................................................................................................... 18 

Triple bottom line ............................................................................................................................................. 18 

TSG. ................................................................................................................................................................... 18 

UN. .................................................................................................................................................................... 18 

UNI. ................................................................................................................................................................... 18 

Unioncamere. ................................................................................................................................................... 18 



                    

Rev. 1 del 12.10.2017 

 

6 

Whistleblower. ................................................................................................................................................. 18 

Whistleblowing ................................................................................................................................................. 18 

White Paper. ..................................................................................................................................................... 19 

Workers assimilated as employees .................................................................................................................. 19 

World Economic Forum. ................................................................................................................................... 19 

 

  



                    

Rev. 1 del 12.10.2017 

 

7 

2030 Agenda. The 2030 Agenda defines the new objectives for 2030, for which the direct intervention of 

companies is required, which are called upon to make an important contribution through new models of 

responsible business, investment, innovation, technological development and activation of multi-

stakeholder partnerships. 

Accountability.  Accountability (AA1000) is a framework standard to improve the overall performance of 

organizations. 

Active citizenship. Active citizenship means the participation of citizens in the civil life of the country, 

abiding their duties, being aware of and demanding their own rights and those of others. 

Added value. Added value represents the wealth created overall by the company and distributed to 

stakeholders or reinvested within the company. 

Administrative decentralization. Administrative decentralization is the assignment of duties and powers of 

the State to peripheral bodies or local authorities closer to the citizen and to companies. 

AGCM. The Guarantor Authority of the Competition and Market is the body charged with supervising and 

controlling the activities of Benefit Corporates. 

ANAC. The National Anti-Corruption Authority is responsible for preventing corruption in the sphere of 

public administrations, in subsidiary and controlled companies, including through the implementation of 

transparency in all aspects of management, as well as through the supervision of public contracts, of the 

offices and in any sector of the public administration that could potentially develop corruptive phenomena, 

while at the same time avoiding the worsening of proceedings with negative repercussions on citizens and 

businesses, steering the behaviour and activities of public employees, through internal consultative and 

corrective interventions. 

Analytics. Analytics is the analysis of data that is usually carried out via statistics. 

Annual Report. The Annual Report is a comprehensive report on the activities of a company over the past 

year. 

Auditing. Auditing is the planned, independent and systematic evaluation process of a system, a product, 

or an activity. 

Benchmarking. Benchmarking is a methodology based on systematic comparison that allows companies 

that apply it to compare themselves with the best and above all to learn from them how to improve. 

Benefit Companies. Benefit Corporations are the group of private bodies established for civic, solidarity 

and socially useful aims that are not profit oriented and which, in implementation of the subsidiarity 

principle and in accordance with their respective statutes or deeds of incorporation, promote and carry out 

activities of general interest through forms of voluntary and free action or mutuality or the production and 

exchange of goods and services. 

Best practice. An action or a project that can be used as a reference experience for the methodology used, 

the innovativeness of the approach and the results achieved. 

Big Data. Big Data is a large amount of data that is created and stored globally. 
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BSI. The British Standards Institution is a global standardization, certification and training body that 

operates globally under the accreditation of various national and international bodies. It is a founding 

member of ISO and works with government agencies and leads the development of international standards 

based on applicable laws. 

Business. The type of activity performed to create value for the shareholder. 

Capabilities. Capabilities are a set of skills, abilities, knowledge and expertise, the result of the collective 

learning process of the company, which allows you to gather specific know-how and gain competitive 

advantages. 

Cause related marketing (CRM). Cause related marketing consists of a commercial activity in which 

companies, Non Profit Organizations or socially useful causes form a partnership in order to promote an 

image, a product or a service, deriving mutual benefit from it. In fact, it is a marketing activity that aims to 

integrate business objectives and solidarity objectives. The main causes of marketing related initiatives are: 

Corporate giving (see), Cultural Sponsorship (see) and Social Sponsorship (see). 

CE. The CE mark attests that the product has been assessed and complies with EU requirements for safety, 

health and environmental protection. It is valid for products made both inside and outside the EEA (EU + 

Iceland, Liechtenstein and Norway) and marketed within its territory. 

Client. The client or customer is the party who requests services, products and services generally in relation 

to a contract that specifies reciprocal obligations by a supplier, in exchange for financial considerations. 

Code of Ethics. The Code of Ethics is a tool available to companies to express their reference values, to 

declare their responsibilities to all stakeholders, to set out guidelines on ethics and the rules of conduct to 

which employees must abide. It is neither a law nor a contract with legal value; it is instead a self-imposed 

document, the result of an internal mechanism by the company. It is also one of the main reference 

parameters used by the stakeholders of the company in order to express sensible and reasonable 

judgements on its reliability and good reputation. 

Collaborator. In addition to employees, any person who, in various capacities in the employment 

relationship, lends his or her skills to the company. 

Company welfare. Company welfare consists of a set of voluntary initiatives that are implemented to 

ensure a better quality of life for workers and other people related to the company’s activity. 

Contractual welfare. Contractual welfare is the set of interventions (in the form of benefits or services) that 

a worker can use for his employment status. 

Core Business. Core business is the main activity that companies perform and in which their major 

investments are directed. 

Corporate citizenship. Corporate or company citizenship means the commitment on the part of companies 

to introduce at the centre of their strategies the integration between market needs and new social 

responsibilities. 

Corporate culture. Corporate culture represents a set of values, usually concerning honesty, transparency 

and responsibility, on which the behaviour of the workers of that organization is based. 
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Corporate giving. Corporate giving is a form of donation that falls within the logic of cause related 

marketing, and therefore attempts to integrate the business and social objectives of the company. 

Specifically, it is philanthropy that overcomes the mere limits of donation to become a social networking 

tool, to work in conjunction with the territory and offer concrete solutions to the problems of social 

hardship. Companies consider Corporate giving as a way to improve the community, promote Corporate 

Social Responsibility (see) and demonstrate that profit is not their sole purpose. 

CSR. Acronym for Corporate Social Responsibility. The European Commission (2001) defines Corporate 

Social Responsibility (CSR) as the voluntary integration of the social and ecological concerns of companies in 

their commercial operations and in their relations with the stakeholders. 

Cultural sponsorship.  Sponsorship (from the Latin sponsor, guarantor) is a communication activity based 

on the economic intervention of an organization in a sector that attracts the interest of a specific public. 

This organization links its name or product to the sponsored event, which in this case falls within the 

cultural sector. Among the main areas of intervention of cultural sponsorship initiatives we find: theatre, 

cinema, music, publishing, entertainment, exhibitions, protection of artistic and architectural heritage. 

Customer Satisfaction. Customer satisfaction is the combination of techniques and strategies aimed at 

maximizing customer satisfaction. 

Direct contributions. Forms of intervention for the benefit of the community in which the company 

participates directly in the initiatives not only through financial contributions, but also by engaging its 

human resources, its knowledge, its skills, its ability to relate, and its reputation for the full realization and 

development of projects. 

DIS. Draft International Standards are draft documents of the certifications in which only formal but not 

substantial changes are made. The rules at this stage are subject to comment from the public. 

Disability. Limitation or loss of ability to perform an activity in the manner or amplitude considered normal. 

Disclosure. Information that companies provide to the market voluntarily or by law to increase their 

transparency. 

DOC. The controlled designation of origin label certifies the area of origin and collection of raw materials 

used in the production of an article on which the label is affixed 

DOP.  The protected designation of origin label is assigned to agricultural and food products whose 

production processes are carried out in a defined geographical area and comply with the rules set out in 

the product specification 

Eco-label. Eco-label, the European ecological label, initially established through EEC Regulation No. 880/92, 

subsequently revised, was introduced in order to reward the best products and services from an 

environmental point of view. 

EDP®. The EPD® (Environmental Product Declaration) is an internationally recognized voluntary certification 

scheme and represents an instrument able to communicate objective, comparable and credible 

information (for information purposes only) relative to the environmental performance of products and 

services, based on Life Cycle Assessment (LCA). 
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EFQM. The European Foundation for Quality Management is a non-profit membership organization, 

founded in 1988 on the initiative of 14 European companies with the aim of promoting, at a European level, 

Sustainable Excellence, improving business performance, thanks to an approach, a language and common 

management tools that facilitate the sharing of examples of “good practice” between different sectors 

across Europe. 

 

EMAS II. EMAS II registration, adopted at European level through an institutional regulation (EC Regulation 

761/2001), publicly certifies the voluntary adoption by an organization of environmental management 

systems and requires, in practice, the drafting and publication of an environmental declaration. The 

registration of the organization is inserted in a specific European register. 

Emotional Branding.  Emotional Branding is a strategy used in marketing that aims to retain its consumers 

by creating an empathic link. This happens through the creation of stories, themes and symbols that are 

meaningful to the consumer. 

Employee turnover. Employee turnover or staff turnover is the percentage of employees in an organization 

who left employment over the period of time taken as a reference (usually one year). 

Employee. A person who works for an employer and with a special employment relationship (permanent, 

temporary, part-time). These include working members of cooperatives or companies, even de facto, who 

work on behalf of the companies and the institutions themselves, and users of educational, academic, 

university or vocational training services set up by employers to facilitate or refine their professional 

choices. Likewise, students from educational institutions and universities and participants in vocational 

training courses in which laboratories, machines, apparatus and work equipment in general, and where 

chemical, physical and biological agents are used. 

EMS. The Environmental Management System consists of a set of procedures, information systems and IT 

systems prepared by the company to manage environmental issues. Integrated with the overall 

management activities, it defines the structure and responsibilities, planning activities, procedures and 

resources needed to develop and implement environmental policy. 

 

EN. These are the European standards issued by the European Standardization Organization known as 

“CEN”, based in Brussels. 

Environmental Report. The Environmental Report is a voluntary information document in which the main 

relationships between the company and the environment are analysed and measured through the use of 

specific environmental performance indicators. The topics covered in an Environmental Report are: the 

environmental profile of the company, environmental policy, governance and environmental management 

systems, environmental performance indicators. 

EPD. Environmental Product Declaration, vedi DAP. Environmental Product Declaration, see DAP. 

Ethical investment. Ethical investment is the selection and management of financial flows collected with 

instruments, whereby shares, bonds, loans and mutual funds, are conditioned by ethical or social criteria. 

Ethical rating. The process of assessing the ethical and sustainability profile of an organization, conducted 

through the analysis of numerous indicators and variables designed to assess the level of environmental 
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compatibility, positioning with respect to social partners and consistency with respect to certain principles 

and values of general sharing. 

Ethics. Ethics is that branch of philosophy that deals with studying the practical behaviour of man, above all 

what constitutes true good and how to achieve it, what are the moral duties towards oneself and towards 

others, and what criteria should be used to judge the morality of human actions. 

Europe 2020. Europe 2020 is a strategy whose objectives relate to employability, research and 
development (R & D), climate change and energy, education and poverty and social exclusion. Europe 
provides an outline of the key parameters to be respected, but these are translated into national targets, in 
order to allow each EU country to check its progress against the objectives set. 

European Quality Award. The European Quality Award is a European award for large companies, managed 
by the EFQM foundation and established in 1991. 

Fair Trade.  Fair Trade is a trademark that guarantees that products carrying its symbol have been created 
without exploitation or creating poverty in the South of the world and purchased according to the criteria 
of Fair Trade. 

Financial partners. Stakeholders with an interest in the economic-financial performance of the company. 

Financier. The financier is the figure who ensures (in advance) the financial means necessary for the 

realization of a business venture by requesting (subsequently) increased instalments from a given interest 

rate, without having ownership in the company. 

Fringe Benefit. Compensation in kind, or rather those fees that consist not in the provision of money but in 

the use of a service or an object such as the company canteen, meal vouchers, cars, mobile phones, meals 

or lodging. 

Global Compact. International initiative of the UN General Secretariat which aims to unite United Nations 

agencies, companies, trade unions and civil society in supporting universally recognized social and 

environmental principles. 

Governance. Governance, or corporate governance, is the set of principles, rules and procedures 

concerning the management and governance of a society, an institution, a collective phenomenon. 

Government network. It is said that the government is a network when the institutions interact with each 

other, rather than being in a pyramidal or hierarchical relationship. 

GPP. The Green Public Procurement aims to integrate environmental considerations into the purchasing 

processes of Public Administrations and to guide the choices on goods, services and works that have the 

least environmental impact. 

Green Bonus. The Green Bonus will come into force from 1 January 2018 and sees a tax credit for those 

who incur expenses in creating green areas in private spaces such as terraces, gardens, balconies, even 

condominiums. 

Green Paper. The Green Paper, entitled “Promoting a European framework for corporate social 

responsibility”, is a document published by the European Commission in 2001. In addition to providing 

what many consider the best and most appropriate definition of CSR, it distinguishes between an internal 

and external dimension of CSR, which create repercussions for employees, the community and the external 
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environment, respectively. The Green Paper also hopes that the objective of Corporate Social Responsibility 

will be pursued on two levels: a regulatory and a voluntary level. 

GRI. The Global Reporting Initiative is a non-profit organization created with the aim of providing useful 

support in sustainable performance reporting for organizations of any size, belonging to any sector and 

country in the world. 

HLS.  High Level Structure is the common structure of management system standards, defined in 2012, 

applicable to new ISO standards and future revisions of existing ISO standards. 

Human Resources. Human Resources are, in an organization, the group of individuals operating in the 

company as employees (including at managerial level), assimilated or collaborator. 

ILO (International Labour Organization). United Nations Agency which aims to promote social justice and 

internationally recognized labour rights. 

Indicators. Indicators are at the heart of the Social Statement and are used to easily detect and describe 

complex and difficult-to-represent phenomena. This measurement activity serves to define the strategic 

and tactical objectives in order to implement a CSR plan and monitor the efforts made to achieve the 

objectives. Finally, it allows for the evaluation of the results obtained and their comparison over time.  

Indicators of environmental sustainability. Sustainability indicators are indices that allow for the definition 

and evaluation, in a simple and concise form, of the degree of progress towards (or deviating from) a 

general objective of sustainable development, by measuring certain parameters considered significant. 

Infocamere. Infocamere is an information technology consortium of the Italian Chambers of Commerce 

that manages the official data from Italian companies, transforming it into services available to the market, 

professionals and the Public Administration, creating value for the country. 

Innovation. Innovation refers to the concept of change and, in particular, to technological change. This can 

manifest itself in two forms: in the products / services that an organization offers (product innovation) and 

in the ways in which they are realized and distributed (process innovation). 

Intergenerational equity. Intergenerational equity is the principle that the planet should be delivered to 

future generations in a condition that is no worse than that in which we inherited it: this translates into the 

right of future generations to enjoy the same type of ecological resources and services which current 

generations are able to benefit from. 

Intragenerational equity. Intragenerational equity is solidarity with developing countries. 

ISO. ISO is the International Organization for Standardization and is the most important organization in the 

world for the definition of technical standards. 

ISPRA. The Higher Institute for Environmental Protection and Research was established by the conversion, 

with amendments, of Law Decree n. 112 of 25 June 2008, into Law 133/2008. It is a public research body, 

endowed with legal personality under public law, and technical, scientific, organizational, financial, 

managerial, administrative, patrimonial and accounting autonomy. 
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LCA. Life Cycle Assessment is an objective method of assessing and quantifying energy and environmental 

loads and potential impacts associated with a product / process / activity throughout its entire life cycle, 

from the acquisition of raw materials until the end of life. 

Leadership. Leadership is a guiding function and activity, either with reference to individuals or collegial 

bodies as they direct a group or an enterprise and, in a political-social sense, with reference to a party or a 

State. 

Legality rating. The legality rating is a tool introduced in 2012 aimed at promoting and introducing ethical 

behaviour principles within the business world, through the awarding of a rating - measured in “stars” - 

indicative of compliance with the law by companies that have requested it and the degree of attention 

placed in the correct management of their business. 

Local Agenda 21 (LA21). Local Agenda 21 takes its name from and refers to the principles of Agenda 21 as a 

Global Program of Action on Sustainable Development in the 21st Century, as endorsed by the United 

Nations Conference on Environment and Development in 1992, and recognizes a decisive role for local 

communities in the implementation of sustainable development policies. Local authorities are therefore 

invited to set up their own LA21, which translates the general objectives of Agenda 21 itself. 

Management system (SL) This concept includes the organizational structure, planning, scheduling and 

control activities, responsibilities, practices, procedures, processes, and resources needed to develop, 

implement, achieve, review and maintain a specific company policy. 

MEC. Minimum Environmental Criteria are a set of criteria for purchases related to content in approved 

documents, or that will be approved later, by Ministerial Decree, for each category of product or service. 

Minority.  A group of people who for reasons of an ethnic, religious, cultural, linguistic or other nature, find 

themselves in conditions of numerical inferiority compared to others, and are potentially disadvantaged. 

One thinks, for example, of non-EU immigrants, or other foreign workers, or subjects belonging to ethnic 

minorities. 

MISE. The Ministry of Economic Development is the department of the Italian government which 

represents industrial policy, international trade, communications and energy. 

Mission Statement. The Mission Statement is a model for the presentation of the activities carried out by 

non-profit organizations. 

Mission. The reason for being of a company. It identifies the basic objectives, the pre-eminent goals that 

the company tries to pursue through its activity. It often combines the economic and social dimensions, 

identifying a role of promotion and growth of the collective well-being, and quality of social and 

environmental life. 

NAP. The National Action Plan was approved with the Interministerial Decree no. 135/2008 and is a tool for 

environmental sustainability of consumption in the Public Administration sector, through which it is 

possible to maximize the adoption of GPP (increase the volume of “green purchases” and generate a 

virtuous circle) in order to target production and consumption in the direction of sustainability also in the 

private sector. 

Non profit.  Associations, foundations and non-profit institutions, often structured as real companies, with 

their own assets to be used for socially useful activities (studies and research in various fields, protection of 
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cultural and environmental assets, socio-medical services, etc.) and whose profits rather than being 

distributed to the members of the organization, must be totally re-invested in the activity it performs. 

Non-renewable energy. Non-renewable energy comes from sources of energy generated by long natural 

processes of transformation, which tend to run out within human life spans, becoming too expensive or too 

polluting for the environment. 

OECD/OCSE.  Acronym for the Organization for Economic Cooperation and Development. It deals with 

creating forms of cooperation and coordination in the economic field between 30 member countries, 70 

developing countries, NGOs and civil society. 

ONG NGO. Acronym of Non-Governmental Organizations or independent from governments, and their 

policies that deal with the needs of civil society towards large organizations. 

Organizational and management model. The Organizational Model is adopted by a legal person, or 

association without legal personality, to prevent the criminal liability of institutions. 

Organizational climate. The organizational climate is a set of specific attributes of a particular organization, 

deductible from the way in which the organization relates to its members and its environment. For every 

worker, member of the organization, the climate takes the form of a series of attitudes and expectations 

that describe the organization in terms of statistical characteristics, behavioural consequences and related 

outcomes. 

Osservatorio Socialis. The “Osservatorio Socialis” is an Italian institution that investigates corporate social 

responsibility, solidarity, environment, culture and sustainable development within companies. 

Outsourcing. Moving production to areas other than the original production site in order to achieve a 

competitive advantage. 

PA. The Public Administration is the set of public bodies that contribute to the performance of duties in the 

administration of a State in matters within its competence. 

PGI. The PGI mark relates to the name of a region, a specific place or a country. It serves to designate an 

agricultural product or food product originating from a place where a specific quality, reputation, or other 

characteristic can be attributed to its geographical origins and whose production and / or processing and / 

or preparation take place in that specified geographical area. 

Plan Do Check Act. The Deming Cycle (PDCA cycle, acronym for Plan-Do-Check-Act) is a four-phase iterative 

management method used in activities for control and continuous improvement of processes and products. 

Problem Solving. Problem solving is a set of techniques and methodologies necessary for the analysis of a 

problematic situation in order to identify and implement the best solution. 

Production chain. The production chain is the sequence of processes carried out in succession, in order to 

transform raw materials into a finished product. 

Profit. The profit world is made up of all those organizations whose purpose is to make money, aimed at 

the transformation of raw materials or semi-finished products into finished products to be sold to other 

commercial operators or end users; the profits of these companies are then redistributed among the 

shareholders. 
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RAEE. Waste electrical and electronic equipment is a particular type of waste that consists of any electrical 

or electronic equipment that the owner intends to dispose of whether broken, unused, or obsolete and 

therefore destined to be abandoned. 

Renewable energy. Renewable energy comes from sources that, unlike traditional or fossil fuels, are able 

to regenerate in relatively short periods of time. 

Responsibility. Responsibility means the ability to respond to one’s own behaviour, accepting the 

consequences. 

Risk profile. A risk profile is a detailed portrait of the investor who, every time he wants to invest in 

projects, must fill out a form, a questionnaire known as a “Test of appropriateness” which should perform 

the task of collecting and documenting the data obtained or provided by the customer at the bank. 

RSI. see CSR. 

SAI. The SAI is an organization that supports companies in the certification of Quality Management 

Systems, Health and Safety, Environment, Food Safety, Corporate Social Responsibility, Product 

Certification and technical training for continuous improvement. 

Shareholder. A shareholder is a person who legally holds shares in a company against a payment which is 

essential for corporate investments. In exchange, he receives a share of the profits distributed during the 

period in which he holds the shares. 

Smart cities. Smart cities are intelligent cities, cities that use the internet, big data and analytics to achieve 

innovative governance. 

SME. Small and Medium Enterprises are those companies that have less than 250 employees and an annual 

turnover not exceeding 50 million euros, or a total annual balance sheet not exceeding 43 million euros. 

Social Accountability. The SA 8001 standard is the international standard that identifies social 

requirements aimed at increasing the competitive capacity of those organizations that voluntarily provide a 

guarantee of the ethical nature of their production chain and of their production cycle. 

Social Accounting. Social accounting is a voluntary tool for assessing the results of the company’s activities 

in their social, environmental and ethical dimensions and making them publicly available. In general, even if 

there is no set model, social accounting includes the definition of identity and values, in addition to the 

description of the institutional framework and organizational structure. Furthermore, calculations for 

determining “added value” for the various stakeholders may also be presented. Added value represents the 

wealth that the company creates in the unit of time for the benefit of its interlocutors; in this perspective, 

for example, workers cease to represent a cost and become part of the greater value created by the 

company. Essentially, social accounting considers the accounting and reclassification of traditional 

monetary economic values (for example, the income statement) in terms of the company’s social / 

environmental performance: through the construction of major indicators, accounting data can also 

express social value, in terms of “added value”. Finally, social accounting contains the so-called “social 

reporting” that should provide stakeholders with sufficiently broad and comprehensible information 

derived from social accounting data. 

Social Audit. The Social Audit is an assessment of the commitment by an economic initiative in social 

activities of interest to the public and non-profit sectors. 
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Social capital. Social capital is the set of resources (material or symbolic) that each individual is able to 

obtain from his network of social relationships. 

Social enterprises. Social enterprises are private entities, including those set up in the forms referred to in 

Book V of the Italian Civil Code, which operate on a stable basis primarily as a business activity of general 

interest, which pursues civic, solidarity and social aims that are not profit oriented, adopting responsible 

and transparent management methods and favouring the broadest involvement of workers, users and 

other stakeholders in their activities. 

Social Fingerprint Program. The Social Fingerprint Program is a self-assessment questionnaire that the 

organization must complete before SA8001 certification and at subsequent defined times. 

Social Marketing. Social marketing is a social change management technology that includes the design, 

execution and control of programs designed to facilitate the acceptance of an idea or social practice in one 

or more designated user groups. In this sense, therefore, the challenge of social marketing, which must be 

appropriately distinguished from cause related marketing, is to promote social changes that improve the 

quality of life. 

Social sponsorship. Social Sponsorship consists of an economic commitment by an enterprise in support of 

a socially useful cause, realized in order to obtain a commercial or economic return in terms of image. In 

particular, sponsorships in favour of: social assistance, social and health care, health, protection of civil 

rights, rights and assisting children, the disabled, the elderly, civil protection, solidarity, sport and leisure, 

and environmental protection, fall within the scope of social interest. 

Social Statement. The Social Statement (SS) is a voluntary tool, designed primarily to guide companies in 

the reporting of their social services, standardizing the way information is collected and presented and 

facilitating forms of comparison and evaluation of the results obtained. 

Solidarity. A relationship of brotherhood that unites the members of a society, of a community, linked by 

common interests, or of all humanity, which manifests itself through acts of mutual help and material and 

moral assistance. 

SRT. The Social Responsibility of the Territory identifies the relationship between the company, its 

stakeholders and the different realities of the territory, with the aim of creating an inclusive, creative 

community, attentive to the quality and efficiency of its services and to the well-being of people. 

SSL.  The Occupational Safety and Health Management System is a structured system that allows you to 

monitor the results of work safety and health and ensure compliance with the law. 

Stakeholder. Subjects involved in the concept of socially responsible business management, defined as 

“stakeholders”, can be identified within the following reference groups: Human Resources, Members / 

Shareholders and the Financial Community, customers, suppliers, financial partners. State, Local Authorities 

and Public Administration, community, environment. 

Stockholder.  The stockholder is a subject or group of subjects, also called a shareholder, which holds part 

of the capital of a company. The property gives voting rights and remuneration. 

Storytelling. The “business narrative”, or Corporate Storytelling is a tool used for the identification and 

distinction of the organization, with the objective of involving the internal and external stakeholders in the 

best possible way. 
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Subsidiarity. The principle of subsidiarity is the criterion for the division of duties and administrative 

responsibilities within the legal system. It can be vertical and horizontal: the former is carried out in the 

distribution of administrative competences between different levels of territorial government 

(supranational level: European Union-Member States; national level: national state-regions; sub-national 

level: state-regions-local autonomies) and expresses the mode of intervention - subsidiary - of the 

territorial authorities higher than the lower ones, i.e. the higher bodies intervene only if the lower body 

proves to be inadequate in the exercise of  its duties to achieve its objectives. The horizontal subsidiarity 

takes place within the relationship between authority and freedom and is based on the assumption that 

the care of collective needs and activities of general interest are directly sustained by private citizens (both 

as individuals and as associates) and public authorities intervene in a ‘subsidiary’ role of planning, 

coordination and possibly management. 

Suppliers. Suppliers are the main economic subjects, operating within the supply markets of primary 

resources (raw materials, generic goods) or services for the company. 

 

Sustainability Statement. A management / communication tool that describes the profile of the company 

according to an integrated approach, assessing its overall performance according to its contribution to 

economic prosperity, social cohesion and environmental protection, with a view to protecting the rights of 

future generations. 

Sustainable consumption. Sustainable consumption is a conscious and more efficient consumption, 

attentive to the production, distribution, use and disposal of products and services throughout their entire 

life cycle. 

Sustainable Development.  Theory that integrates economic development with social and environmental 

development respecting the needs of the present without compromising the possibilities of future 

generations. 

Sustainable mobility. Sustainable mobility is a system of urban mobility, inspired by the efficient use of 

land and natural resources, aimed at guaranteeing respect for and the integrity of the environment, 

capable of reconciling the right to mobility and the need to reduce pollution and negative externalities, 

which have a social cost on the community and can only be removed by adequate regulation, by means of 

public intervention.                           

Third sector. The Third Sector consists of all voluntary organizations, social promotion associations, 

philanthropic organizations, social enterprises, including social cooperatives, association networks, mutual 

aid societies, recognized or unrecognised associations, foundations, as well as other private institutions 

(rather than companies)  established to pursue civic, solidarity and social aims that are not profit oriented 

through one or more activities of general interest in the form of voluntary action or free provision of 

money, goods or services, or of mutuality or production or exchange of goods or services, and recorded in 

the national single register of the Third Sector. 

TQM. Total Quality Management is a quality-focused management approach based on the participation of 

all members of an organization in order to achieve long-term success through customer satisfaction that is 

beneficial to both workers and society. 
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Traditional Speciality Guaranteed. The Traditional Speciality Guaranteed Certificate recognises the 

specificity of an agribusiness product, obtained according to a typical traditional production method in a 

particular geographical area, with the purpose of protecting its specificity. 

Training. Activity designed to transfer and consolidate knowledge and skills in workers (employees, 

assimilated, collaborators). It can be carried out in different ways, ranging from typical classroom 

interaction, to team work, to remote processes and with different support materials. 

Transparency. The meaning of transparency is derived from the Latin “trans” (through) and “parere” (to 

appear, to let see, to let know). Indeed, through the introduction of this legal institution, citizens can see 

the decision-making processes of the P.A., as well as the reasons and justifications behind a specific 

administrative provision. With the law no. 15/2005 all Public Administrations are obliged to make their 

work externally visible and controllable. 

Triple bottom line. Considerations in the choice of an investment on the basis of which the “3 Ps” are 

analysed: Profit, People, Planet. 

TSG.  The Certificate of Traditional Speciality Guaranteed is the quality mark introduced by the European 

Community to promote agribusiness products characterized by traditional ingredients or production 

methods. 

UN. The United Nations (UN) is a union of states with general jurisdiction and a universal vocation, founded 

in 1945. Its objectives are: maintaining international peace and security (collective security); developing 

friendly relations between nations, based on respect for the equality of rights and self-determination of 

peoples; promoting international cooperation in economic, social and cultural matters (development 

cooperation) and respect for human rights and fundamental freedoms (human rights, international law). 

The United Nations, which has been operating since 1946 and is based in New York, includes 192 states. 

UNI. UNI is the Italian National Unification Body, a private non-profit association recognized by the State 

and the European Union, which for almost 100 years has been developing and publishing voluntary 

technical standards - UNI standards - in all industrial, commercial and tertiary sectors. 

Unioncamere. Unioncamere is the Italian Union of Chambers of Commerce, Industry, Crafts and Agriculture 

- the public body that unites and officially represents the Italian Chamber system. Founded in 1901, it 

realizes and manages services and activities of interest to the Chambers of Commerce and economic 

categories, coordinating the initiatives of the System through directives to the organizations that are part of 

it. 

Whistleblower. A whistleblower is a worker who, during his or her work in a public, private or non-profit 

organization, detects a possible fraud, danger or other serious risk that could harm clients, colleagues, 

shareholders, the public or even the reputation of the institution, and decides to report it, thus playing a 

role of public interest, providing knowledge of problems or dangers to the relevant body and / or the 

community. 

Whistleblowing. Whistleblowing is a tool that allows company employees to report, in a non-anonymous 

way, but with the guarantee of source protection, internal behaviours of the Organization that are not 

consistent with company values and possible types of risk. 
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White Paper. The White Paper of the European Commission is a document published in 2002 entitled: 

Communication concerning corporate social responsibility: a business contribution to sustainable 

development. The document, taking up the indications contained in the previous Green Paper, excludes the 

possibility of regulating the commitment of companies in terms of CSR with a legislative provision at 

European level, opting instead for a strategy of persuasion, deemed capable of encouraging the voluntary 

accession of businesses. 

Workers assimilated as employees. Workers hired on a training and work contract and apprentices are to 

be assimilated as employees. 

World Economic Forum. The World Economic Forum is a non-profit foundation based in Cologny, 

Switzerland, founded in 1971 on the initiative of the economist and academic Klaus Schwab and aims to 

improve the conditions in the world. 

 


